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SCHWEINEZUCHT UND SCHWEINEMAST

Advertisement price list no. 19

valid from issue 1/2010

Short profile/ Timetable 2010

Short profile:

SUS is the professional journal for the
specialised pigfarmer. Expert contributions of
scientists and consultants about farm
management, production engineering and
animal health in sow or mast cots turn SUS
into an appreciated guidebook for practitioners.
Topics like marketing and legislation in Berlin
and Brussels as well as developments related
to real life inland and abroad perfect the
editorial program.

SUS is the official medium of the central
association of German pig production (ZDS)
and the affiliated organisations.

Hence, SUS is organ for the lobby of the whole
German pig production.

Publishing house:
Landwirtschaftsverlag GmbH,
Hilsebrockstr. 2-8, D-48165 Minster
POB: D-48084 Miunster

Telephone: +49 2501/801-0
Telefax: +49 2501/801-317

E-0=1: SUSservice@lv-h.de
www.susonline.de

Chief executive:

Karl-Heinz Bonny

Executives:

Hermann Bimberg, Werner Gehring
Editorship:

Dr. Heinrich Niggemeyer (in authority)
Telephone: +49 2501/801 64-0
E-&=2: SUSredaktion@lv-h.de

Timetable 2010

Issue Publication date
(Postal delivery)
1/10 2010-01-28
2/10 2010-03-25
3/10 2010-05-27
4/10 2010-08-05
5/10 2010-10-21
6/10 2010-12-09

Closing date Advertisement
for advert orders copy deadline*
2010-01-07 2010-01-14
2010-03-04 2010-03-11
2010-05-04 2010-05-11
2010-07-15 2010-07-22
2010-09-30 2010-10-07
2010-11-12 2010-11-25

Published in: D-48165 Munster
Average distributed circulation
in the first half-year 2009: 15,828 copies

Product manager:

Dr. Peter Wiggers

Telephone: +49 2501/801-180

E-=d: wiggers@lv-h.de

Ads marketing:

Ludger Burholt

Telephone: +49 2501/801-183, fax: -3 17
E-=2: ludger.burholt@lv-h.de

Ads service:

Holger Fiegenbaum

Telephone: +49 2501/801-181, fax: -3 17
E-=2: fiegenbaum@lv-h.de

Head of sales department:

Gabriele Wittkowski

Telephone: +49 2501/801-170

E-=d: wittkowski@lv-h.de

*delivery of electronic files

If delivery on schedule fails, placing might be changed,
respectively the quality can be affected.

Complaints out of this are excluded.

Volume:
22nd volume 2010

Frequency of publication:
6 issues per year

Magazine format:
297 mm height/210 mm width

Print space:
270 mm height/190 mm width

Width of columns and number:
a) advertising section: 46 mm/4 columns
b) editorial section: 61 mm/3 columns
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Advertising prices, discounts, bound inserts

Format : Columns : Width x height : Basic price b/w gross : 2c/3c Euroscale : &4c Euroscale

| | in mm H in Euro H in Euro H in Euro

1/1 page ! 4 P 190x270 i 2,897 : 3,628 : 4,794

3/4 page | 4 1 190x200 2,184 . 2,736 3,624
5 3 b 142x270 : :

2/3 page | 4 1 190x178 ! 1,941 : 2,432 3,001

112 page ! 4 1 190x133 ! 1,456 : 1,824 ! 2,416
5 2 : 94 x270 : :

172 page &+ 190x133 ! 1,835 : 2,208 3,044

editorial page*i: 2 E 94 x 270 E E E

1/3 page | 4 ' 190x 88 ! 971 : 1216 1,611

1/3 page ! 4 ¢ 190x 88 1,282 : 1,605 : 2,127

editorial page* 1 0 61 x270 H i i

1/4 page | 4 1 190x 66 728 5 912 ! 1.208
: 2 1 94x133 i . -
; 1 ; 46x270 : :

1/6 page 4 1 190X 43 485 : 608 ! 805
; 2 ; 94 x 88 : :

1/8 page ! 4 ' 190x 32 ! 364 : 456 604
; 2 ; 94 x 66 : :
: i ' 46x133 . -

1/16 page ! 2 ; 94x 32 182 : 228 : 302
: i I 46x 66 : .

1/32 page ! 1 ; 46x 32 91 : 114 : 151

*. Single placement on an editorial page below or next to text (3 columns);

all prices in € plus statutory VAT

Discounts
for bookings within
12 months:

Quantity scale:

1/2 page 3%
1/1 page 5%
3 pages 10 %
6 pages 15 %

Staggered repeat discount:

3 ads 5%
6 ads 10 %
9 ads 15 %

Prices for bound inserts

4-page bound insert
€6,511

6-page bound insert
€9,761

8-page bound insert
€13,017
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Technical data, bank connection, loose inserts, classified ads

Magazine size:
210 x 297 mm (w x h)

Printing method:
Rotary offset (175 Ipi)

Binding method:
Saddle stitch

Data transfer:

File: sent as eps-file or high-resolution pdf-file
(minimum 300 dpi)

e via ISDN: ISDN-No.: +49 2501/988 12 14
Please always start your file name with: Client's
name/magazine/issue (for ex.: Boehringer/SUS 2/10)
e via ftp-server: please contact us for further details
e via e-mail: fiegenbaum@Iv-h.de

Please give Mr Fiegenbaum: +49 2501/801-181
or Mr Schirmann: +49 2501/801-3 32 notice in
advance of your data transmission. Please fax in
advance a copy of the document being transmitted
electronically together with a delivery note with the
correct file path to: +49 2501/801-317.

File formats:

Print optimised PDF or EPS (EPS fonts must be
converted into paths, QuarkXPress EPS fonts must
be embedded). Files that are not encapsulated are
accepted only upon request. Suitable software is
InDesign, QuarkXPress, Freehand, Adobe lllustrator,
Photoshop. Submit 4 colour pictures in CMYK
format, resolution 300 dpi. No reproduction of
special HKS or pantone colours. All pictures that
are embedded in PDF or EPS files need to be un-
compressed. (Do not embed jpg or LZW data).

Printing material:

We require contract-quality proofs. If these proofs
are not supplied, we will not accept responsibility
for colour reproduction and accuracy of the motif
and will reject any claims. Reproduction costs will

be charged for processing final artwork, reflective
copy and slides.

Production of colour advertisements:

The colours are generated through composite
printing to Euroscale standards. Offshades within
tolerance are attributed to technological limitations.

Formats across the gutter:
Trim size plus 3 mm bleed in addition on every side

Loose inserts:

A sample has to be sent to us before order
acceptance.

Largest format possible 205 x 290 mm

Loose insert costs until 25 g per %o € 199 plus
handling costs and forwarding expenses.

Prices on request for higher weights and from 2.5
mm volume.

Bound inserts:

Bound inserts are only possible on specific areas
in the magazine. A sample has to be provided to
us before order acceptance.

Processing:

Untrimmed size seamed to 213 /222 x 306 mm
(6 mm head bleed are included),

Magazine circulation plus 2 % allowance.

Glued inserts:

Clued inserts— also CD-ROMs — on advertisements
possible. Glued postcards per %o € 145, envelopes
with content and brochures until 25 g per %o
€210.

All prices plus statutory VAT.

Prices for classified ads:

Business classified ads per mm and column

€ 1.90 plus VAT,

Private classified ads per mm and column € 1.70
VAT

included

Cipher charge and postal charge € 8.50 plus VAT
Classified ads are not discountable.

Address for dispatch for loose, bound or glued
inserts

Please necessarily ask for it in publishing house:
Tel. 02501/801-181

Bank connections:

Volksbank Minster eG

Account-no. 1004 031 300

(bank code 401 600 50)

Postgiroamt Dortmund

Account-no. 289 21-466

(bank code 440 100 46)

Terms of payment:

Payment in advance and automatic debit transfer
3 9% cash discount, 14 days after receipt of invoice
2 % cash discount, 30 days after receipt of invoice
net

In case of loose inserts cash discount calculated from
net loose insert price.

Tax-ID-no. DE 126 042 224



SCHWEINEZUCHT UND SCHWEINEMAST

Advertisement price list no. 19

valid from issue 1/201

0

Analysis of ranges, extents and circulation

Stock size fattened pig breeding/ sow breeding

Medium term development of
pig holding farms

Investment index of SUS readers compared to
average of industry
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The average stock size of SUS readers with fattened pigs is
nearly triply as high as the average. SUS readers with sow
breeding have 278 sows on average.

The total average in sow breeding is at 125 animals.

Ranges of fattened pig holders

SUS readers are more future-oriented than their
colleagues. More than every other SUS reader
(51.8 %) wants to focus consequently on growth
in future.

Ranges of sow holders

SUS readers with sow breeding invest approx. 51 %
more than the average fattened pig holder.

Volume analysis 2008

D D
zi 11 diz/primus 11SUS 5 ° 11 diz/primus 11SUS 5 Total: 472 pages = 100%
" = | 60 = Editorial pages: 321 pages= 68 %
40 “ | s0 ® Advertisements: 151 pages = 32 %
35
30
25 255 20
20 Circulation analysis (IVW, II. quarter
. 20 2009)
0 10 Printed copies: 16,600
2 IH “I o lm Distribution: 15,300
o 1-49 100 and more L.
estod Ivestock Subscriptions: 13,632
SUS reaches 50.2 % of the stocks with 1,000 and SUS reaches especially the larger sow stock sizes. The range of Other Sa!e: 671
more fattened pigs. In contrast to this, diz (i. e. with farms with 100 or more sows accounts for 65.4 %. Sold copies: 14,303

,primus Schwein® at most) reaches 31.8 % in total of
the farms in this size range

In contrast, diz reaches 34.3 % of sow holders in this size range
(i. e. with ,primus Schwein® at most).

agriMA 2009
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www.susonline.de

susonline.de provides a compact web-offer to our users. We offer you the following types of advertising:

o0 = Prices for banners on susonline.de 2010

o L s

e M mpiotohy Format w x h Placement Price/month
Sus
Sy Standard banner | 156 x 60 Pixel Head of the site € 135*%
e R Halfbanner 234 x 60 Pixel Head of the site €175*
M m T 7 Fullbanner 468 x 60 Pixel Head of the site €260*
: e 0 SkyScraper 120 x 600 Pixel Outside right €310*
b E *=(plus VAT)
0 i £
o Discount by frequency: Additional value for
o] For banner placements SUS-readers:
g within 12 months the Tost . ced with
following discounts apply: ¢ [estreports marked with a
8 PPl “@"“-symbol can be found in
3 Banners 505 a long version online at SUS
6 Banners 10%  SUS publishes auction dates
9 Banners 1509 on the Internet

. . e Check list d t
Booking deadline/ data transfer aree;lsgsgrj&dgg@;?ﬁg °
Your booking and data files need to be supplied to us three

business days before publishing at the latest.

Banner formats: gif, jpg, swf, html. Delivery via e-mail to

susservice@lv-h.de

Maximum file size 30 KB, resolution: 72 dpi. Contact:
Sibylle Sander Ludger Burholt

NEW: Tel. +49 2501/801-206  Tel. +49 2501/801-183
: . . o Fax +49 2501/801-228 Fax +49 2501/801-228
P 1
rint and online bookings are discounted together! E-=: sander@|v-h.de E-&: ludger.burholt@iv-h de



General terms of business for advertisements and third-party inserts in newspapers and magazines

1. An advertsing order’ as referred fo in the Generol Terms of Business below shall refer fo the agreement made between the publisher and the principal for the purpose of
publicafion of one or more adverfisements or advertising materials [referred fo as ,advertisements' in the following) in @ newspaper or magazine for the purpose of distibufion
and os submitted by adverfsers.

2. An adverfising contract’ governs the publication of a series of advertisements in consideration of any discounts to which the adverfiser is entifed according fo the price [,
with each publication being subject fo request by the principal. No discounts shall be granted o companies whose purpose of business i, infer lia, the placing of advertisement
orders on behalf of a number of adverfisers fo the sole purpose of gaining discoun's for group oﬁ:rﬁsing, If an advertsing contract grants the right of request of individual
adverfisements, it shall be the obligarion of the advertiser o fulfl the contract wihin one year affer publicafion of the fist adverti provided the first advertisement s request
and published within one year from the dote the adverfsing confract was signed.

3. Ifthe publication of one or several adverfisements, which were under adversing contractis not requested for reasons for which the publisher bears no responsibily,
the principal sholl refund the publisher, without prejudice fo any other legal obligarions, the difference between the granted discount and e actual discount as based on purchased
quontiy. Unless oherwise agreed, the principal shall be entified fo receive a refrospecive discount on the actual number of advertisemens purchased within one year.

4. Adverfising volumes shall be based on the conversion of text milimere lines o adverfising milimeres.

5. Orders for adverfisements fo be published only in specific ssues, edifions or spaces of the print medium shall be placed with the publisher in a fimely manner, which allows
the publisher fo noffy the principal before the advertisement copy deadline of any problem that may prevent execufion of the order in the desired way. Clossified adverfisements
sboﬁ)be printed in the relevant section, without this requiring an express inclusion in the conlract.

6. Embedded advertisements are advertisements fhat border on fext on ot least hree sides rather than on other advertisements. The publisher shall mark olladvertisements that
by their editoricl layout are not recognised as advertisements with the word “Advertisement”.

7. The publisher reserves the right fo refuse any adverfisement - including individual requests o agreed, such refusals being made under the following provisions:

- the confent of adverfisement infringes a law or official regulafion, or

- the confent was disapproved of by the German Advertsing Councilin o complaints procedure, or

- the publication s deemed infolerable for the publisher for reasons of content, formet, origin or technical form, or

- it contains adverfisements from or on behalf of third parties.

Orders on oher adverfsing materials shall become binding for the publisher only offer a specimen has been submitted and approved by the publisher. Each advertisement that

contains advertisements of third parfies or on behalf of Ihirg parties 1odverﬁsing umbrell) requires @ writien declaration of uccep?oncele the publisher before itis published.

m declarafion erriﬂes the publisher fo levy a surcharge for umbrella adverising. The publisher shall noffy the principal immediately when it refuses an advertsement or other
riising materiol.

8. The principal bears the sole sibility for submiting prinfing or adverfising material in a fimely manner and in a proper qualily. When supplying digital prinfin
matericl, ihz pr‘m?pol shall be ob\igmupp the material ir? a limenlsyJ manner and gn adequate fom)otz/hich complies wirh’;he pubisheys format or mm?ul rgquirgmenlg
The principal shall pay all costs for any amendments fo the prinfing material the principal wishes or causes fo be made. Subject fo the requirements s laid out in the price st
and in the confimation of the order for the magazine fifl bookedq, the porties agree on the usual qualiy of advertisements and other adverfising material subject fo pofentiol
consfraints gjven by the condifion of the print matericl. The aforementioned shall only apply, i the principal complies with the standards s set by the publisher for the production
and ransmission of prinfing matericls.

9. The publisher shallrefum print material fo the principal only ot the explict request of he same. The obligation of the publisher to keep custody of the prinfing matericl ends
offer three months affer the first publication of the adverfisement.

10. Ifthe published advertisement does not conform with the quality or performance due under the contract, the: principal shall be entifled to claim a reducfion in price or @
fouhless re-puElicoﬁon of the advertisement or advertsing material; yet, e principal shall be entifed fo such cloim only fo the extent to which the purpose of the adverfisement
was disadvantaged. The publisher reserves the right fo refuse a reinsertion or republication on one of the following grounds:

-Considering the content of he conractual obligafion and the pracfice of good faith, the effort required for re-publicafion of the adverfisement or advertising material is markedly
out of proporfion fo the principal's inferest of performance, or

- the reinsertion or republication would involve disproporfionate costs on the part of the publisher.

Ifthe publisher allows a reasonable period, which has been granted o him for republication fo pass without doing so, o if e reppublication of the advertisement or adverfsing
material s faully again, the principal may claim a reduction in price or cancel the order. Cancellation of the order shall not be possible, if e advertisement or publiccrion of
other adverfising material shows only minor defects. Claims for obvious defects shall be made within one year from the beginning of the stafufory imitation period. Subject to
the following provisions, the publisher shall be liable for all damages that arise from breach of contractual obligafions or forf; in the event of gross negligence, fs iabilfy in com-
mercial correspondence shuﬁ)be limited o compensation of the typical foreseeable domage. This fimitafion shall not apply, if the domage was caused by legal representafives
o executive staff of the publisher. The publisher shall be held responsible for damages which result from simple negligence on}ﬂ/ under the provision that an essential contractual
duly was infringed upon. In such events, licbiliy shall be fimited fo lygcul confractual, foreseeable damage. The pubﬁsher sholl be held responsible for claims according fo the
Product Liabilty Act as well s for claims for personal injury. Except for defects that are not obvious, claims shall be fled within four weeks ffer receipt of the invoice and file
copy. Al ceims filed fo the publisher for breach of confractual obligation shall be barred after one year from the beginning of the contractual period of imitafion, unless such
dlaims arise from inrenn'onarcondud.

11. Proofs shall be supplied only upon explict request. The principal shall bear responsibiy for the accuracy of the retumed proos. The publisher shalltoke account of all
correcfions itis advised of by the closing date for advert orders or within the fime period given by the principal upon refum of the proof.

12. Unless explictsize specifications have been made, all invoicing shall be based on the actual print height which is usual for the specific fype of advertisement.

13. Unless no other period or advance payment has been agreed upon, the invoice shall be paid within the fime period stated in the price lst. Any discounts for ecrly payment
shall be granted in accordance with the price it

14. Inferests shall be charged to the usual level in compensation for costs incurred due fo collection of delayed payment or extension of payment. f the principal fails to pay
by due date, the publisher shall be entifled fo postpone the fulfiment of the current order unflthe: payment has been made and require advance payment for all adverfisements
siil pending for publication. If there is good reason for doubling the abilty fo pay by the principal, the publisher may make publicafion of further advertisements conditional fo
advance payment of the amount due by the closing dote for advert orders and iespective of any previous agreement on the creditperiod and payment of any invoiced amounts
siil dve %r‘wd shgl\l :e er;‘riﬂﬁd fo dl;) s% ln:uring rb? Ermme current adverfising confradt. e b 4 o, g n

15. The publisher shall supply a file copy of the fisement upon request, supplying either adverising cuttings, complete pages or complete issues, nding on the
ond size of rie adverfising or?ﬁn fafle cgypy can nolonger be prﬁu o \egail)l%:?iing certiicate bygihe publisher on Ihepiangenion and%isseminaﬁon ofthe (?dvemserm
shall toke the place of the same.

160: In the event of a drop in circulction - except as provided in Art. 16b - subject to senfence 2, the principal may derive a cloim fo a price reduction affer having signed a

adverfising contract that specifies a number of advertisements, if the average fotal number of copies circulated during the inserfion year, which begins with the first advertise-
ment,fulls short of the guaranteed circulation. Any drop in circulafion shall consfitte a defect that entifs the principal fo claim a reduction in price, f the drop consfittes

20 % of a guaranteed circulation of up to 50,000 copies

15 % of a guaranteed circulation of up fo 100,000 copies

10 % of a guaranteed circulation of up fo 500,000 copies

5% of a guaranteed circulafion of up o 500,000 copies.

Any drop i circulafion for reasons as steted in Art, 23 shall not consfiufe a reason o derive a claim for a price reduction.

Guaranteed circulation shall be the average number of circulated copies as indicated in the price [t or any other kind. If he number of circulated copies is not indicated therei
or elsewhere, the guaranteed circulafion siu” refer o the average number of copies sold in Iﬁe previous calendar year (for rade magazines thisis the average number of actual
copies sold as applicable]. In addifion, the principal shall not be enfified fo claim a price reduction in the adverising ordering, if it was nofified early on e drop in circulafion by
the publisher and thus had he opportunity fo withdraw from the contract before the publication of the adverfisement.

16b: (Se{)orote provision that governs drops in circulated number of such magazine ffles which publish i J circulafion data) Notwitstanding Art. 160, a drop in
cireulation of magazine fifes that publish issueelated circulation data shall enfife the principal fo o reﬁc‘ﬁon in price only if such drop exceeds 10% of a (guaranteed| circulafion
of up to 500,000 copies and 5% of a [quaranteed) circulation of more than 500,000 copies. This does not affect a drop in circulation for the reasons stated in Art. 23. The
number of guaranteed circulated copies is based on the fofal number of copies sold as defined baVW moniforing sociefy. Unless the publisher did not indicate an absolute
number of guaranteed copies in the relevant price s, this number is colculeted for the insertion year based on the average number of copies circulated during the four quarters of
the previous year. The principal shall be entifled fo claim a reduction in price only if they book o series of adverisements in three ssues ot least. Unless it was agreed on invoicing
by brands in the adverfsing order,the price reducfion is based on the adverising order by company. Such brands shall be defined in the adverfsing order. Any potential drop in
circulation s calculated from the difference between the numbers of copies in excess of or short of he number of actual copies circulated within the year of inserfion. Refunds sﬁull
be made in kind ct the end of the campaign and shall be based on the net amount invoiced fo the customer and in consideration of the refunds given to the agency. Allemaively,
ifhis is no longer possible, refunds are made in payment. For adverfisers fo be entified fo refunding, the minimum refund must be € 2,500.

17. The publisher shall apply due diigence for the custody and forwarding of responses fo box number advertisements. Registered and express lefers in reply fo box
number advertisements shall be forwarded by regular mail only. Letters in response fo box number adverfisements shall be siored for four weeks. Any replies thot have not been
collected within this fime shall be destroyed. The publisher shall retum valuable documents without being under the obligation to do so. The publisher may by individual contract
be granted the right o open the lefers in the place of and in the express interest of the principal, whirc? are received in response fo a box number adverfisement. Leflers which
exceed the accepted DIN A 4 format (1000 g of weight) and packages containing merchandise, books or catalogues, or small parcels shal not be forwarded and shall not be
accepted. As an exception, specific items may be accepted and forwarded, provided the principal has agreed fo pay the fees/costs which the publisher incurs by accepting
and forwarding such ilems.

18. Place o% fufiment and venue is the regjstered office of the publisher.

The place of urisdiction for any and ll disputes shall be publisher's place of business. This applies, ifthe principal is a frader, a juristic person of public law or a Special Fund
under public kaw. The place of jurisdiction for nonraders shall be their place of residence, unless the publisher's claims are fi Lrysummory proceedings for order fo pay
debis. The place of jurisdiction is agreed fo be the place of the publisher,if the place of residence or usual domicile of the principal, including nonraders, is not known af the
fime when legal action s foken or i?the principal moved i usual domicil fo a place that is outside the scope of applicable kaw.

19. The advertising agents and agencies shall be obliged fo adhere fo the publisher's price st when making offers, conluding confracts and seffing accounts with advertisers.
Adverfsing agents and agencies shall not pass, in whole or in part the brokerage granted by the publisher fo the principal.

20. Price changes fo adverfising orders placed shall be effective for companies under the provision that the: puﬁ\isher announces such changes at east one month before the
adverfisement or adverfsing material is published. The principal shall be enfifed fo withdraw from the contract, if these price changes involve an increase in price. The right fo
withdraw from the confract shall be executed in wriing and within 14 days affer nofice of he price increase was given.

21. Companies which cloim a discount for corporate umbrella avertising shlfurnish @ written proof that confitms the corporate status of the adverfser. Such proof shal include:
a cerfication by a chartered accountant or the most recent annual report of a stockholding company or an extract copy of commercial register in proof of  partnership. Such
proof shall be submitted no later than at the end of the insertion year. Any proof submitied affer tis date shall not be considered re?rog)ecﬁgy, Discounts granted fo corporafions
shall always be subject to the publisher's express and writien consent. Corporate discounts shall be granted only for the fime period during which the adverfiser forms part of the
corporate group. Adverfisers shall indicate without delay when they cease to form part of the corporate group. Corporate discounts shall no longer be granted fo companies
which have ceased to form part of a corporction.

22. The principal warrans that it owns allrights and fifls which are required to publish the advertisement, The principal shall be solely liable for the confent and legaliy of
alltexts, images and advertising mofericls suppﬁed for the insertion. The principal shall indemnify the publisher against umloims fled brrhird parfies, which may arise from o
violation of satutory law. The publisher shall also be indemnified ageinst the costs thot it may incur for s legal defence. The principal shall be obliged fo provide e publisher in
good fith with any information and documentation that the publisher may require fo defend ifs right from third parties. The principal assigns o the publisher allrights, ifes for and
interestsin the uilisation and performance of the advertisement in print and in online media of any kind, indluding the Internet,in parficular the right o reproduction, disseminction,
broadcasfing, making the work available fo the public and refreve it from a database - both within the fime: period and with the confent reqired for the execufion of the order.
The oforementioned rights shall be assigned in any case and irespeciive of the locaion.

23.Inhe event of, infer alia, operational breutdown, force majeure, ilegifimate strke, ilegifimate seizure, disturbance of rffic, general shortage of raw material ond
energy - both within the publisher's operation and in ifs external operations, which the: publisher uses fo fulfil s contractual obligations, the publisher shall be entified fo collect full
payment for the published adverfisement when an average 80% of guaranteed circulation of the publisher’s object was delivered during the past four quarters. f the number of
distributed copies s less than 80%, the invoiced amount shll be reduced by a ratio that indicates he difference between guaranteed and actual circulefion.

) By placing an advertising order, the principal shall acknowledge the publisher's General Terms of Business and Additional Terms of Business as wellas he price it

b) fthe principal fols o file @ comploint immediately affer o first publication that contained an error and ifthis error is repeated in the reinserfion, the principal shall have no
right fo cloim ﬁ: areduction in payment or compensafion.

IFthere are hidden defects in the print maferial, which become evident only in the prinfing process, the adverfser shall have no right fo claim for an unsafifactory print.

d) In the event of force majeure, rﬁe publisher shall be released from all and any obligations fo perform orders and pay compensafion for domages. In parficular, no compensa-
fion for damages shall be paid for adverfisements which were not published ot all o not n fime.
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Your media consultants
Agrarian publishing office Agrarian media consultants Publishing office Special Interest

Frank Gloystein

in Landwirtschaftsverlag
Hulsebrockstrasse 2-8
48165 Minster

Tel.: +49/2501/801-4176
Fax: +49/2501/801-327
E-B2: gloystein@lv-h.de

Manager

Dr. Peter Wiggers
Tel.: +49/2501/801-180
E-0<: wiggers@lv-h.de

Reiner Richter Ads marketing
Schlossgasse 3 L Burhol
71272 Renningen udger Burholt

. Tel.: +49/2501/801-183
Tel.: +49/7159/40597 65 }
Fax: +49/7159/4 0597 64 E-o: Iudgetﬁburholt@lv—h.de
Mobile: +49/151/125241 46
E-Bd: reiner.richter@lv-h.de Ads service

Holger Fiegenbaum
Tel.: +49/2501/801-181
E-t: fiegenbaum@lv-h.de

Head of sales department

Gabriele Wittkowski
Tel.: +49/2501/801-170
E-B<: wittkowski@lv-h.de




